
The 20th CPN Annual         

Conference is almost here! 

Have you registered yet? Have 

you booked your flights? Don’t 

leave it for the last minute 

and you will be able  to enjoy 

some attractive discounts 

with the airlines included in 

the oneworld alliance. Log  

with your member ID into the 

CPN website from where you 

can organize both the        

conference registration and 

the booking of your flights. 

Check as well  last-minute 

announcements on the     

program and other important 

news related to the event.   

We look forward to remain 

WELL CONNECTED with you 

until we meet again 

in Malaysia! 
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oneworld 

Official airline alliance for the  

20th CPN Annual Conference 

https://events.oneworld.com/Travel/Web/oneworldHome
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Functionality  ( fəŋ(k ) -shə -ˈna-lə-tē) 

the quality or state of being functional;  

in special, the set of functions or capabilities associated with computer software or hardware or an electronic device  

Functionality seems frequently to bring to mind interaction between a website and the site visitor. Since the very moment we started     
to project your website (www.cargopartnersnetwork.com) we kept in mind this though: "what is this site's purpose?"  
Companies and organizations, even personal individuals, develop their sites to promote their products, to market and execute sales, 
to communicate information or to increase the interaction of people across geographical distances, among numerous other objec-
tives. But it is not enough to have a purpose very well identified. The functionality is determined by how well it performs that func-
tion.  
Gone are the days of static websites. Any website today is the cornerstone of new and repeated business. But the same way than 
with your vehicles, store, office equipment, etc. It requires constant attention and improvement if you want to remain competitive. 

 Is it easy to navigate? 

 Is the important information easy to find? 

 Will it download at the same speed in different devices/browsers? (keep in mind the increasing number of people that 

will be browsing from cell phones and tablets) 

 Can people easily find a way to contact you? 

 What do I want people to do IN my website? 

 Do we maintain just the essential content or keep a lot of superfluous material? 

 

We want the users of your website to be able to go quick to the point, without fuzzy animations and videos that take too much of the 
visitor’s time; but engaging them rapidly in communication and interaction. That’s why we have set up and interactive menu for   
registering at the conferences, quick access path to our Bulletin and news releases and hyperlinks to our other social media con-
nections like Twitter, Linkedin and Facebook. 

 
Nevertheless, we can’t say that we are completely satisfied with the functionality of your site. That’s why we repeatedly encourage 
our members to keep logged in the platform and, more importantly, to use the available option for chat and instant messaging and 
engage in direct and real-time communication with the secretariat and other members. This may be of great hep to quickly find that 
agent for an important business, or what happened to your cargo or to that pending payment, as well as many other important ele-
ments of information that are the key to maintain your business visible and competitive. 

 

We developed your website thinking in ourselves, the CPN partners, to address their interest and their needs and, to keep it at 
that level of functionality, we need to hear more from all of us and get more feedback from users. Therefore, don’t hesitate to com-
municate back without leaving the site, make use of the quick access links to our email address and phone numbers, or connect to 
the other social media mentioned earlier.   

 

Probably, a great number of our readers/partners when started to read this may have imagined we were going to talk about their 
company websites; but we elaborated these ideas thinking about your other website, the Cargo Partners Network. Having said so, 
we encourage our members to observe these very principles in their websites and keep them mostly active, updated and functional 
and at the quick and easy service of the business and your customers. 

 
 

 

 

How functional 

is your website? 

http://www.merriam-webster.com/dictionary/functional
http://www.merriam-webster.com/dictionary/functions
http://www.cargopartnersnetwork.com
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IMHX 2016, UK’s premier intralogistics event predicted as biggest ever 
The event  will take place from 13-16 September 2016 at the NEC Birmingham. 
 

Sponsored by leading financial services provider Investec, this free-to-attend event, the ultimate materials handling supermarket,     

connecting buyers with suppliers – with all the latest products and services on show – will take place across 32,000 square metres of 

floor space, the equivalent of four Wembley football pitches. It is set to feature approaching 500 exhibitors which will include the      

majority of members of leading trade organisation, the British Industrial Truck Association (BITA). The logistics industry is worth over 

£93 billion to the UK economy and employs one in twelve of the working population. It is widely regarded as a key barometer of        

economic health and growth, and as IMHX booking figures illustrate, the industry is going from strength-to-strength, particularly with the 

growth of internet retailing. “The continuing growth of internet retailing means supply chain operators face even greater pressure as 

customers demand faster delivery times – and of course need a connected supply chain that can also handle returns quickly”,         

comments Rob  Fisher,   Director of Informa Exhibitions’ Materials Handling Group and IMHX organiser. “In response to this for the first 

time, IMHX 2016 will feature a dedicated Supply Chain IT Village where providers will be on hand to help visitors meet these challenges 

– and discover the latest e-commerce solutions. It’s an indication of how relevant this is to current needs that this is already attracting 

a lot of interest.” 

IMHX 2013 was attended by over 19,500 visitors, with 77% of attendees stating that visiting IMHX would influence their buying        

decisions and £94 million worth of orders attributed to buyers visiting the show. “We are extremely pleased with how IMHX 2016 is 

gathering  momentum. This event is attended by decision makers with real purchasing power, alongside the leaders in supply chain 

management and intralogistics who will showcase their latest solutions and technologies. Make sure you join us at IMHX in Birming-

ham – this is where business happens.” 

The expansion of the Panama Canal will be the headline event in    

shipping in 2016. The $5 billion project promises to reorient the landscape of the  
logistics industry and alter the decision-making calculus of the shippers that the    
canal serves. 
According to research conducted jointly by The Boston Consulting Group and C.H. 
Robinson, as much as 10 percent of container traffic between East Asia and the U.S. 
could shift from West Coast ports to East Coast ports by the year 2020. 
Small percentages translate into big numbers in container traffic on high-volume 
lanes between East Asia and the U.S. This trade represents more than 40 percent of 
containers flowing into the U.S. Rerouting 10 percent of that volume, therefore, this is 
equivalent to building a new port roughly double the size of the ports in Savannah and Charleston. 
This shift will have profound effects. The larger ports on the West Coast will experience lower growth rates, altering the com-
petitive balance between West Coast ports and East Coast ports. (With global container flows rising, West Coast ports will still 
handle more containers than they do today.) It will also shape the investment and routing decisions of rail and truck carriers, 
magnify the trade-offs that shippers make between the cost and the speed of transportation, and potentially alter the location 
of distribution centers. 
West Coast ports currently receive two-thirds of container flows from East Asia, with much of that cargo moving by rail and 
truck as far east as the Ohio River Valley, about three-quarters of the way across the U.S. But once the big, efficient      
“post-Panamax” container ships begin passing through the wider, deeper canal, the shipping dynamics will change. 
For shipping to many destinations, using West Coast ports will still be the fastest option—but it won’t necessarily be the 

cheapest. For price-sensitive cargo that is relatively expensive to move, routing shipments through East Coast ports to 

inland destinations will become more cost competitive and increasingly attractive. 

The capacity of the canal will double, and the operating costs of shipping between East Asia and the East Coast could 

fall by up to 30 percent because the labor and fuel costs per container are lower on these larger vessels.  
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Giant Asia is a South Korean Logistics Company. Founded in 2001,  

it has close to 200 employees in different locations that include the 

Seoul HQs, the Incheon and Pusan Airports, plus 20 branches in     

China, Vietnam, Indonesia and Cambodia.  Operations cover a large   

number of exports-imports to the US, Europe, and major Asian        

markets. 
 

Giant Asia Group’s activities are effectively coordinated from their Seoul headquarters,    

although the quality of the logistics services relies in a great manner on the operative            

companies and their branch offices. They know very well their customers and how to meet 

satisfactorily their needs. 
  

“We appreciate that logistics requires optimizing processes daily. That’s why we have set 

our aims to reach the highest possible quality and productivity for our customers” - says 

Myer Park, Managing Director and the company’s CPN contact. 
 

Giant Asia accounts for a well-organized and trained personnel that manages effectively the 

communications at a global level to maximize the results in coordination. Security in the 

business is also endorsed by their financial reputation demonstrated over the years. All the 

services included are certified to comply with the IATA and AEO regulations. 

The company hosted a meeting with their regional leaders in Guangzhou, China, between 

December 17 and 21, 2015, to convene on an action plan to improve the quantity and  

quality of operations during 2016, and to proactively contemplate strategies to deal with the   

increasing challenges that are expected to affect the industry next year.  

 

GIANT ASIA CO.,LTD 
Giant B/D, 19 Gaehwadong-ro, 25 Gil 

Gangseo-Gu, Seoul, 157-853 Korea 

Ph. + 82-70-4365-5631 

F: + 82-2-2666-7470  
www.giantasia.co.kr 

 

 
 

Check for 
CPN in  the 

social media 

We are always open to your comments and suggestions. Let us know what topics you would like to see discussed in our Bulletin and your 

impressions about this new era of communication we are initiating. By getting better communicated, the impact of our interactions will 

increase and be potentiated.  Keep in mind the increases challenges that globalization imposes to us and, in consequence, apply this 

valuable formula: “Act locally; but think Globally”    

[Not a CPN member? If you are interested to receive this Bulletin, please send an email to subscribe cpn@cargopartnersnetwork.com] 

S E N D  U S  Y O U R  F E E D  B A C K  

M E M B E R  P R O F I L E  

G I A N T  A S I A ,  S O U T H K O R E A  

WELL RESPECTED 

    WELL CONNECTED 

   WELL SERVICED 

6365 Northwest Dr, Mississauga,  

Ontario L4V 1J8, Canada 

Phone: 905-671-0261 

Fax: 905-671-8061 

E-mail:  cpn@cargopartnersnetwork.com 

www.cargopartnersnetwork.com 

20th CPN Conference 

The Grand Hyatt,  

Kuala Lumpur, Malaysia  

May 16-20th, 2015 

Registration is open in  

the CPN website. 

Register NOW!! 

http://www.giantasia.co.kr
http://www.giantasia.co.kr
http://www.giantasia.co.kr/
mailto:cpn@cargopartnersnetwok.com

